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Introduction 
 

This deliverable describes the communication materials produced since the beginning of AMON project 

to support the dissemination and communication (D&C) activities, with the intention to customize the 

delivered messages depending on the specific targets.  

But what is the main purpose of having a wide range of communication materials? The goal is to tailor 

communication to carry it out more effectively and maximise the impact of project results, providing 

tools and appropriate messages to reach and attract multiple stakeholders, who might demonstrate 

interest in exploiting the technology developed in AMON. 

The materials are available in the folder shared with all the Partners, who are warmly invited to use 

these ready-made tools to provide accurate and distinguishable information.  

This deliverable is based on D5.2 “Visual Identity” as the communication materials have common 

graphical elements. They are based on the visual identity that characterize AMON as a distinguishable 

brand. In the deliverable D5.2 the conceptualisation process and results of the logo, colour palette and 

payoff have been described. Some communication materials were also anticipated, and a description of 

the website was given. The toolkit will also be fundamental to support the strategy, that will be outlined 

in D5.3 “DEC Plan”, to engage with external stakeholders, communicating the state of art of activities 

and fostering the exploitation of the project results. 

The communication materials have been created by Communication and Design (eDesign), an external 

contractor chosen to support the team of Fondazione Bruno Kessler (FBK) in designing the visual 

identity of the project. It is important to underline that all Partners have been involved in the creation 

of the communication materials.  

The document is structured in four main sections. The first chapter explains the importance of the 

communication toolkit and the need to have different materials, depending on the target the project is 

addressing to. Chapter 2 summarises the main elements of the visual identity, described in detail in 

D5.2, and focuses on the conceptualisation of the main image created which is then used in different 

forms on the various materials. The third and fourth sections concentrates on the tools: chapter 3 

describes the communication materials already created, while chapter 4 outlines the plans for the next 

possible tools, which will be designed starting from the summer 2024 until the end of the project, when 

more information and concrete results will be available.   
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01. What is a Communication Toolkit? 
Communication is fundamental in EU Projects for two main reasons: first, beneficiaries of EU funding 

receive public money, and communication shows how the public money is spent and the outcomes, 

thus increases the trust from society. Secondly, communication can attract the attention of policy 

makers and, consequently, additional funding to continue the research and development activities.1  

A communications toolkit is a collection of materials created to send a specific message to a targeted 

audience. It is helpful to amplify messages and create focused communications. 

Communication activities support the dissemination and exploitation tasks of the AMON project as 

provides it with a distinguishable brand, thanks to the creation of a visual identity, and public visibility. 

These activities imply the passage of information through appropriate messages, channels and tools 

which address specific stakeholders.  

The main target groups of AMON have been identified at proposal stage and are numerous and 

different from each other’s, as they have been linked to the specific outcomes of the project and its 

impacts. However, the main target groups can be considered those related to  

- Global scientific community: scientists, researchers, and academia 

- Industrial community: investors, businesses, FC-industrial players, system integrators and end 
users in target sectors 

- Decision and policy makers: national, European, and international institutions, regulators and 
standardisation bodies, NGOs 

- General Public: citizens, students, and PhD 

It is fundamental to have a regularly updated D&C Plan which will guide the Consortium in the 

promoting, informing, and raising awareness and interest on the importance of developing the next 

generation of renewable energy technology to build a decarbonized and sustainable economy and 

society in EU and worldwide. 

Table 1 reports the main communication materials that will be used to reach stakeholders and outlines 

their specific purpose and possible use. 

 
Table 1. AMON Main Communication Materials 

Name of material Stakeholder field Goal Events 

Website and social 

media 

General public Communicate to the most possible 

number of people and stakeholders, 

informing and attracting, Establish a 

- 

 

1 Information taken from https://eic.ec.europa.eu/communication-toolkit_en  

https://eic.ec.europa.eu/communication-toolkit_en
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close relationship with targeted 

audience 

Templates: Poster, 

PowerPoint, and 

Word 

All Raise awareness and disseminate 

with the distinguishable brand of 

AMON, and the logo plus 

acknowledgement to the Clean 

Hydrogen Partnership. 

Internal meeting, external 

events.  

Branding 

Guidelines  

Investors, industrial 

partners  

Guides the partners and 

stakeholders in the use of the logo, 

acknowledgement, and materials.  

- 

Roll-up All  Attract and inform Events organised by the 

project, fairs, etc. 

GIF / short videos General Public Animated image that represents 

complex concepts with clear and 

concise message  

Online material 

Flyer  All Promote the main activity, partners, 

and objective of the project. Reach 

the audience with few and concise 

information, giving the contact 

details 

Distribution via email or at 

events to multiple 

stakeholders  

Video All Engage, arouse the viewer interest, 

and communicate concretely the 

results 

Online, events 

Factsheet  Industrial 

stakeholders, 

Investors, Policy 

makers 

Provide information on a specific 

topic in an easy- and quick-to-read 

format, with images, graphs, and 

data. Engage for future exploitation 

Online, targeted events 

and scientific conferences 

Final Brochure Industrial 

stakeholders, 

Investors, Policy 

makers 

Describe in a detailed manner the 

results and installation in user cases 

to raise interest and create best 

practices. Engage for future 

exploitation 

Final event, scientific 

conferences 
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02 The starting point 
Communication materials are successful when there is a well-designed visual identity which reflects 

the mission and concept of the project. 

2.1 AMON Visual Identity 

As reported in the introduction, AMON visual identity is described in detail in deliverable D5.2. However, 

it is fundamental to underline that visual identity guarantees that the stakeholders and audience which 

relate to AMON project have clearly understood who their interlocutor is. Visual identity presents the 

project to internal and external stakeholders, it tells a story through the visual communications. It 

includes a logo, imagery, typography, colours, and creative design that characterize a project as a 

distinguishable brand.  

The creation of the logo started with the identification of the basic, core concepts. The project AMON 

aims to develop a novel system for the utilization and conversion of ammonia into electric power at 

high efficiency using a solid oxide fuel cell system. Sustainability, green energy, and power are 

fundamental words. These concepts have then been transformed in colours and in the logo which is 

characterized by the NH₃ molecule that locates itself on the final part of the lettering. Another strong 

element is the symbol of the ignition "ON" which, as integral part of the name, payoff "from ammonia to 

power" emphasises the message that the project wishes to give. 

 
Figure 1. AMON Logo 

 

The visual identity also comprises the logo of the Clean Hydrogen Partnership alongside the EU flag 

and the acknowledgement, which cites “The project is supported by the Clean Hydrogen Partnership 

and its members Hydrogen Europe and Hydrogen Europe Research, under Grant Agreement No 

101101521”.  

Once established the visual identity, the attention was drawn on the main actor of the project which is 

the technology that will be developed in AMON. 
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2.2 The main actor 

The Project Coordinator and the partners wished to have an image that clearly explained the 

preliminary structure of the technology, showing all components and flows. 

Therefore, the first step has been that to define in detail the graph of the flows and processes: 

 

Figure 2. AMON Flows 

 

The second step was to transform this graph into 3D images, which should have to be realistic and thus 

supporting materials and reference images were requested to the Partners. 

 

Figure 3. AMON Technology with all the different components 
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The third and final step has been that to recreate the possible environments and situations where the 

technology could be used and the team identified: the harbours and port industry (main focus in the 

AMON Project), and the stationary use in industries and in the telecommunication sector. 

 

Figure 4. AMON Technology and its possible applications 

 

It is worth noting that the involvement of all Partners has been fundamental to understand the correct 

flows of the technology, the identification of the components, and the determination of the most 

appropriate applications of AMON. 

All Partners have been actively involved in the conceptualization of the visual identity and the design 

of the reference images that have been used to create the communication toolkit.  
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03 The available tools 
This chapter introduces the tools available at this stage in the project. This first collection of materials 

will be then enriched by other instruments to present the developments of AMON results. 

3.1 Template 

The visual identity of AMON has been used to design the template for Power Point presentations 

(Figure 5), and for Word document (Figure 6). The templates are important elements of the visual 

identity since they help to characterize the project AMON as brand in presentations and other external 

D&C activities, as well as in public documents. Templates have been made available to project partners. 

 

 

Figure 5. AMON Template for Power Point Presentation 
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Figure 6. AMON Template for Word documents 
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3.2 The website and social media 

Although the project website is usually considered part of the visual identity package2, it is one of the 

most used tools to communicate with the public.  

With its user-friendly design, simple structure and a semi-technical language, AMON website – 

available at https://www.amon-project.eu - describes the project objectives and technology to 

multiple audiences: academic and professional stakeholders operating in the ammonia and hydrogen 

field, industries, policymakers, and citizens in Europe and worldwide.  

Furthermore, on the website, in the Result webpage, it is currently possible to find the Dissemination 

and Communication materials, while presentations and posters presented during events and news 

about the developments of the project will be included once available. All the published news is posted 

on AMON social media: LinkedIn and Twitter3. 

  
 

Figure 7. Screenshot of AMON Website - Results webpage 

 

As reported in D5.2, LinkedIn is a social network that is mainly preferred by professionals and business 

managers, but also liked by academic and research centers. Twitter communicates with short posts 

known as tweets and it is a tool often used by policymakers.  

 

2 A more detailed description of the project website and social media can be found in deliverable D5.2 

Visual Identity 

3 AMON Social Media: LinkedIn: https://www.linkedin.com/company/amon-project-eu/ and  

Twitter: https://twitter.com/AmonProjectEU  

https://www.amon-project.eu/
https://www.linkedin.com/company/amon-project-eu/
https://twitter.com/AmonProjectEU
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Since the launch of the website in June 2023, seven news have been published on the social media, 

and five news on the website. 

Table 2. AMON Communication Activities 

Date Title Partner 
Tool 

Website  Social media 

June 2023 AMON Project kicked off FBK x x 

June 2023 First Conference for AMON FBK / SE x x 

14 June 2023 AMON presented at the NH3 Event Europe 2023 ALSW x x 

22 June 2023 Launch of website FBK   x 

27 June 2023 AMON First Project meeting FBK / DTU x x 

4 July 2023 AMON reached 100 followers on LinkedIn -   LinkedIn 

20 July 2023 AMON has a flyer FBK x x 

A proper editorial plan has not yet been created as the project has not yet reached concrete results to 

be shown in conferences and events. With the increasing number of news, an editorial plan will be set. 

 

3.3 Press releases and articles on magazine 

As reported in the Grant Agreement, AMON will have to publish at least two press releases: one at the 

beginning and one at the end of the project.  

The first has been published already and is available at this link: https://amon-

project.eu/2023/01/31/amon-project-kicked-off/  

D5.1 describes the objective of the press release, the partners who published it, through with tools and 

on which platform, and the number of visualisations received. 

This first article has the purpose to inform all stakeholder groups of the launch of the project, while the 

last will outline the results achieved.  

AMON Partners are aware that these two press releases consist in the minimum number of publication 

and do not exclude the possibility of publishing articles on non-scientific magazines. 

Some examples can be online magazines such as FBK Magazine, HydroNews, Hydrogen Tech World4, or 

national newspapers.  

 

 

 

 

 

4 HydroNews: https://hydronews.it/  | Hydrogen Tech World: https://hydrogentechworld.com/   

https://amon-project.eu/2023/01/31/amon-project-kicked-off/
https://amon-project.eu/2023/01/31/amon-project-kicked-off/
https://hydrogentechworld.com/


AMON NEXT GENERATION AMMONIA FC SYSTEM 13 

3.4 Branding Guidelines 

The document contains the rules on how to appropriately use AMON visual identity and branding 

elements like the logo, colours, and typography. These guidelines are relevant to ensure that all 

partners, but also external stakeholders, are aware of and understand the AMON identity, the concept 

behind it and how to make use of it in the most appropriate way.  

For example, brand guidelines are a useful resource during on-boarding of new members in the 

project’s partners, to smooth processes and to have a set of rules and standards to communicate 

consistently the AMON identity.  

The document outlines: 

• The concept description with the logo and pictogram. Logo and pictogram are in colour, white 
and black versions. 

• The how to and the restrictions in the use the logo  
• The colour palette with meaning and codes, and example of colour applications 
• The logo construction lines, clearance spaces and minimum sizes to guarantee its readability. 
• The typography to be used in the logo and pay-off. 
• Instructions on how to acknowledge the EU Funding: The Clean Hydrogen Partnership, EU flag 

and acknowledgement to be included in publications, presentations, poster etc. 
• Instructions on how to include the branding on infrastructures and equipment funded by 

AMON Project. The rules were taken from the Visual Identity Manual5 of the Clean Hydrogen 
Partnership.  

The document also reports: 

• Sample images that can be used with the AMON logo on it. The images have been taken from 
free stock of photos. 

• 3D images of the technology and its applications, which have been elaborated by the 
subcontractor and are part of AMON Visual identity. 

• Example of infographics. 
• Example of applications of the visual identity: on the roll-up, on caps and flyers.  
• The string of partners logos with the Clean Hydrogen acknowledgement. 
• Templates of the PowerPoint presentation and Word document created. 

Two versions of the guidelines have been created. One version indicates the partners where to 

download the communication materials, as some links were included connected to the SharePoint. The 

second version is without links and has been published on the AMON website6, in the D&C Materials 

section of the “Result” web page. The email address to contact for any additional questions regarding 

the use of the AMON logo and visual identity is included in the document. 

 

5 Clean Hydrogen Partnership, Visual Identity Manual https://www.clean-

hydrogen.europa.eu/media/visual-identity_en  

6 The Branding guidelines on the AMON Website: https://amon-project.eu/results/  

https://www.clean-hydrogen.europa.eu/media/visual-identity_en
https://www.clean-hydrogen.europa.eu/media/visual-identity_en
https://amon-project.eu/results/
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Figure 8. Screenshot of AMON Branding Guidelines  
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3.5 Poster   

A poster presentation is one of the most used tools by researchers.  

A poster is a single document, usually in the size of a A0 – 841 x 1189 mm – with graphics and images 

and condensed information.  

Usually, during congress or conferences with an academic or professional focus, there are poster 

sessions that encourage the discussion among researchers, professionals, and experts of a certain 

field. 

The below poster is just an example. The logo of the presenting partner can be added next to the 

acknowledgement. The 3D images can be substituted with other images of the project (chapter 3.7), 

such as icons, infographics, and sample images. 

The logo and acknowledgement are elements that cannot be removed.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  
Figure 9. AMON Poster Template 
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3.6 Roll-up 

Roll ups are appreciated tools in fairs and events with numerous people. 

The success is due to the practical use of these banners that can be easily transported and assembled 

and give a clear and immediate visual impact.  

The roll-up does not usually include much information. The banner of AMON includes the main 3D 

image of the technology in a possible environment, the logo of the project and the string with the logos 

of the partners and of the Clean Hydrogen Partnership. 

The roll up of AMON will be used in project meetings and events organized by the project.  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Figure 10. AMON Roll-up 
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3.7 Media Library: Infographics and 3D images 

During the process of conceptualization and creation of the main illustrations of the website and flyer, 

several ideas were transformed into (i) icons that express a single specific concept, and (ii) 3D images 

of the technology and its components, as well as the technology and its possible applications. 

The external provider also found sample images from free-credit stocks to be used in leaflets or 

presentations.  

 

Figure 11. Icons and infographics 

 

 
Figure 12. Sample images 
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Figure 13. 3D Images 

All these materials that constitutes a media library, can be used by partners in presentations and 

posters. 

All materials are available on the shared virtual space created on SharePoint by FBK. 

 

Figure 14. Screenshot of the AMON repository  
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3.8 GIFs 

GIF is the acronym of Graphics Interchange Format, which is widely used by social media and in social 

media marketing as it is an animated graphic photo that wishes to send a clear and concise message 

and/or graphically represent more complex concepts. The GIF is immediately eye-catching and easily 

shareable across multiple social networks. These animated images build awareness of brands and make 

it more vital and appealing to multiple stakeholder groups. 

After the work done to transform the future technology into a 3D image, this was animated by the 

external provider.  

Fundamental is how the GIF shows how the technology should work and therefore (1) the flow of 

ammonia, which first enters the cracker and then proceed in the SOFC before becoming energy, and (2) 

the heat and hydrogen flows, 3) the interactions of the whole system (Figure 15).  

The animated GIF appears on the Prototype webpage of the website and can be watched at this link, 

where there is also the possibility to look at it from the above. 

 

 

Figure 15. Screenshot of the video of AMON Technology - 
https://amon-project.eu/prototype/ 

https://amon-project.eu/prototype/
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Another GIF was then created and shows the technology in the possible environments (Figure 16): the 

harbour and the boat - focus of the AMON project, but also the stationary use in industries and 

telecommunication/data centres. The GIF is on the homepage of the website and can be watched at 

this link. 

 

Figure 16. Screenshot of the video of AMON Technology and applications - https://amon-project.eu/ 

 

3.9 The flyer: digital and printed versions 

 

The flyer is an 8-page leaflet, whose main purpose is to present the project, its objectives and main 

result to a wide audience. The flyer does not describe in detail the concept but gives an overview which 

is easily accessible also to the less scientific public. The document can be attached to emails to 

introduce the project and can also be printed and easily transported to conferences, fairs, and events.  

In the outer part, the flyer outlines the objectives of the project, the main actor of the technology - e.g. 

ammonia, and the members of the Consortium with the acknowledgement to the Clean Hydrogen 

Partnership.  

In the inner part, the image of the technology with all components is reported, with the three possible 

applications of the technology, but with a strong focus on the harbors and naval industry where the 

technology will be tested. 

https://amon-project.eu/
https://amon-project.eu/
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Figure 17. AMON Flyer: printing version 



AMON NEXT GENERATION AMMONIA FC SYSTEM 24 

 

 

 

 

 

 

  

Figure 18. AMON Flyer: digital version 
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04. Planned activities 
Consequently, from the list outlined in the GA, the missing tools at the current project stage (August 

2023) are: 

• Factsheets 
• Final Brochure 
• Video 
• Newsletter 

Considering that the project is in its first year, Partners have agreed during the first project meeting – 

which took place in DTU, at the end of June – that the materials currently available are enough for this 

initial stage. The missing tools will be created when results will start to be concrete, and the materials 

will have to be updated.  

4.1 Video 

Considering that the project already has 2 videos of how the technology should look like in 3D version, 

it has been decided that the short video of 2-4 minutes would be more attractive if it shows the pilot 

installation or the prototype and with interviews of members. The conceptualisation of the video can 

start in the summer 2024 and will continue depending on the advancements of the project. 

The video will be disseminated via website, YouTube, partners communication channels, and used as a 

supporting communication tool in all events.  

4.2 Factsheets 

A fact sheet is a one-page document that provides information on a specific topic in an easy and 

quick-to-read format, with images, graphs, and data. It can be specific on a topic or just have the goal 

to promote the subject to which it is related. AMON factsheets can be designed either focusing on the 

components or illustrating a procedure and process addressing a specific target user or stakeholders.  

4.3 Final Brochure 

The brochure will consist of a 16-page document and will be the final material of the AMON Project, 

gathering and describing all the activities done and results achieved. The document will containing key 

information on the technology, which can amplify its exploitation potential as it will be mainly 

addressed to the scientific community and industrial stakeholders, but it might also be intended to 

raise the interests of policy makers or investors. 

4.4 Newsletter 

Partners will discuss about the possibility of having a yearly newsletter, starting from the end of the 

first year, e.g. 2023. 
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Conclusions 
This document describes the communication materials that will be used for the dissemination and 

communication activities of the project.  

This report is based on D5.2 of AMON as visual identity is the fil rouge of the materials created. Part of 

this report will also be included in the definition of the D&C Plan which will report the set of activities 

for targeting multiple stakeholders and achieving the D&C targets set in the Grant Agreement.  

Communication materials will greatly contribute to the dissemination of the project and support the 

exploitation of the AMON Key Exploitable Results, in line with the objectives set by the Clean Hydrogen 

Partnership. 
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Amon – Ammonia to power 

Coordinator Contacts: 

Matteo Testi testi@fbk.eu 

Center for Sustainable Energy | FBK 
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